eloome to This I5 South Smcow, an Intersctive column designed to offer you the

bocal business community helpiul, wieful and applicable itrategies, technbgues,
and sdvice on “dolng busines™ and bullding a seoceisful Butines in the South Simooe
arca. Each edition of This is Sowth Simcoe will provide Instght on Bow $0 impnoee your
bussimviss image, bulld your basiness, and mone impaortantly, find solutbons to meet the
needs of your Custamers,

The collumn will also affer SMAP South Smooe's readers amnd consumers that Hye and
atvop within our commumnities an opportunity and venue to submit and share positive
Condumer experiences and stories from the South Simcoe anea.

Our premier column we will talk about branding and the importance and value of
having a true, solid business brand, One of the most common misconceptions is the
definition and purpose of 3 business brand.

A brand (5 a persona that communicates to consumers the character and Image that 3
business wants consumsers to feel, know and think about them. A brand acts aa a prom-
b that outlines and displays what comwimers can expedct fioen 2 busindss.

A brand is mot just a logo, On its own, a logo I8 simply a graphic that helps consumers 1o
recognize amd relate to a business brandd, Withouot a logo, your customers have no way
of identifylng with your business or any reason w0 tnest in your peoduct or service,

Aa a busiivess owrer, it wise oo ook at yous business and ask yourielf, does my buslnes
have a brand? Do my customers know what they can expect when buying a product or
service from my budnes? Do | eally kinow what my oustomnens think, fee] and oow
about my business? And if 40, is what they think or perceiee what | want them to know
and feel about my business? What message are you really sending to consumers?

From the consumer side, what bothers consumers even mose than a business that
doesn’'t nvest in the development of a professional brand that comarmeers clearly un-
degsbagie] and can pmdl.ﬂ: what & expect whien choosing to by a product of servioe
feowm & partboulay e, 5 a bosiness that presents a brand thst they can’t or have no
Intention of lving up &,

This i Soarth Siemcoe wants to hear from you - the business owner - the consumer,
Seml your business quistions or comments o business amnd positive consumer experi-
cnces wia email to dmhpredmbpoca with the subject Hee This is South Simcoe and
thien watch for the answees, I:i.pﬁ and advice In each edition of the This is South Shmooe
onlimin nght hete in v community newspaper SNAP South Simcoe.
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